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Marketing a Fish to Success

Enrivonmental Qutstanding
& Social Customer
Responsibiity Service

Continuity of
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Outstanding Customer Service.....
Matters

Do The
Impossible 24/7
Deliver Phone

—

2011 World Seafood Congress, October 3-5, 2011, Washington, D.C.

%

r

Continuous Expansion

Expand ‘
the Sales Expand the
Farm
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Continuity Of Supply

If You Don’t
Deliver..Someone

elsewill Anticipate the Orders

/ \

Fishnot Soft Anticipate the
Drinks Competitors
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Demand
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Exceptional Quality

Dolt
All Right Value for
Again the Price
Facraging
Improvements Food Safety
\ Time &
Ternperature
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Environmental & Social
Responsibility

Developing
Countries are

Developing, -FASTI Startath Vistion &

Ideals
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